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October 31, 2023   
 
To, 
BSE Limited 
Market Operations Department, 
1st Floor, Phiroze Jeejeebhoy Towers,  
Dalal Street,  
Mumbai – 400001 
BSE Scrip Code: 539276 

 
 
 
National Stock Exchange of India Limited 
'Exchange Plaza', 5th Floor, 
Plot No. C/1, G Block, 
Bandra Kurla Complex,  
Bandra(E), Mumbai 400051 
NSE Symbol: KAYA 

 
Subject: Performance update 
  
Dear Sir/ Madam,  
 
Please find enclosed performance update on the financial results of the Company for the 
quarter ended September 30, 2023. 
 
Kindly take the above on record. 
 
For Kaya Limited, 
 
 
 
Nitika Dalmia 
Company Secretary & 
Compliance Officer 
 
Encl: A/a 
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a3fe87a76286287839b07133410f603959ab1, 
cn=NITIKA SUNNY NIRMAL 
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INDUSTRY OVERVIEW- INDIA

•

•

•

•

•

•

Growth is primarily driven by growing customer base across metros and

non-metros, due to rapid urbanization



•

•

•

•

•

The rise of the aesthetic dermatology market in the region can be attributed to several 
factors, including high household income, medical advancements, strong media influence, 
increased awareness, and rapid growth in medical tourism.

INDUSTRY OVERVIEW- MIDDLE EAST
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KAYA’S GLOBAL PRESENCE
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BRAND REFRESH



STRATEGIC PILLARS

SERVICESKAYA SMILES PRODUCTS INNOVATION
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KAYA SMILES

*excl scription and trials 



SERVICES
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*excl scription and trials
** at constant currency 



PRODUCT

•

•
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INNOVATION

AI POWERED CX NEW PRODUCT DEVELOPMENT NUTRACEUTICALS NEW SERVICE DEVELOPMENT
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INNOVATION
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INNOVATION



INNOVATION



INNOVATION NEW SERVICES DEVELOPMENT

PIGMENTATION & 
ANTI AGEING

BODY SKIN CONCERN
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INNOVATION NEW SERVICES DEVELOPMENT

ANTI-AGEING SKIN CONCERNS HAIR
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AWARDS & RECOGNITIONS
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Q2 FY24
FINANCIALS
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KEY PERFORMANCE INDICATORS - CLINIC BUSINESS 



Kaya Classification | Public

Kaya Classification | Public

•

•

•

•

KAYA CONSOLIDATED - HIGHLIGHTS
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KAYA STANDALONE - HIGHLIGHTS
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KAYA MIDDLE EAST - HIGHLIGHTS



Kaya Classification | Public

Kaya Classification | Public

FINANCIAL HIGHLIGHTS: Q2 FY24
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FINANCIAL HIGHLIGHTS: H1 FY24



Kaya Classification | Public

Kaya Classification | Public

RIGHTS ISSUE



THANK YOU
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