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INDUSTRY OVERVIEW- INDIA
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Projected CAGR (2022-26): 17.0%

Source: Frost & Sullivan Analysis
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INDUSTRY OVERVIEW- MIDDLE EAST

Source: Frost & Sullivan Analysis
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KAYA’S GLOBAL PRESENCE
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STRATEGIC PILLARS
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KAYA SMILES
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INNOVATION



INNOVATION



INNOVATION NEW SERVICES
DEVELOPMENT–

INNOVATION NEW SERVICES DEVELOPMENT

Coolsculpt
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AWARDS &
RECOGNITIONS
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Kaya Classification | Internal

Kaya Classification | Internal



KEY PERFORMANCE INDICATORS CLINIC BUSINESS 
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KAYA GROUP HIGHLIGHTS

15% 10%
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KAYA INDIA HIGHLIGHTS
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KAYA MIDDLE EAST  HIGHLIGHTS
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FINANCIAL HIGHLIGHTS: Q3 FY23



FINANCIAL HIGHLIGHTS: YTD Dec 22


	Slide 1
	Slide 2: Q3 FY23 HIGHLIGHTS
	Slide 3
	Slide 4: INDUSTRY OVERVIEW- INDIA Positive impact of Covid-19 in changing customer mindset towards wellness & aesthetics
	Slide 5: INDUSTRY OVERVIEW- MIDDLE EAST Positive impact of Covid-19 in changing customer mindset towards wellness & aesthetics
	Slide 6
	Slide 7: KAYA’S GLOBAL PRESENCE
	Slide 8
	Slide 9: EXPANSION
	Slide 10
	Slide 11: STRATEGIC PILLARS
	Slide 12: KAYA  SMILES L O Y A L T Y   P R O G R A M
	Slide 13: SERVICES
	Slide 14: PRODUCT U S P - D E R M AT  C U R AT E D 6 0 + S T R O N G  P O R T F O L I O
	Slide 15: INNOVATION Contributed to 12% of the Kaya India clinic LFL business and 5% of the Kaya Middle East business
	Slide 16: INNOVATION AI POWERED CX
	Slide 17: INNOVATION NEW PRODUCT DEVELOPMENT
	Slide 18: INNOVATION NEW PRODUCT LINE: NUTRACEUTICALS
	Slide 19: INNOVATION NEW SERVICES DEVELOPMENT– Contributed to 8.3% of the Kaya India clinic business
	Slide 20
	Slide 21: AWARDS & RECOGNITIONS
	Slide 22
	Slide 23: Q3 FY23 FINANCIALS
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29

